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Introduction

The California City Management Foundation (CCMF) is a non-profit organization
that seeks to strengthen the City Manager profession, improve the education of
City Managers, and promote the Council-Manager form of local government.

The leadership of CCMF is committed to providing quality services and support
to its membership and to the City Management profession. Towards that end,
in 2008, the CCMF Board of Trustees identified what it wanted to accomplish
during the years of 2008—2013, and established areas of focus to serve as the
Strategic Plan.

Upon the completion of the Strategic Plan, the Board of Trustees requested that
a Report be developed that would provide an overview of the newly established
Plan, as well as the Mission and Objectives that have guided the work of CCMF
since 1985, which continue to serve as the framework for its upcoming Plan.
To provide contextual background, this Report also includes the organization’s
leadership and organizational structure, history, and work program. Through
the reading of this Report, it is hoped that the reader will gain a sense of the
past, present, and future of CCMF and its work.

For readers who are interested in learning more about CCMF, please access our
website, www.cacitymanagers.org, or contact Bill Garrett, Executive Director.
His contact information can be found ON PAGE 17 of this document or on the
CCMF website.

Developed by:

Pamela Easter

CCMF Board member (2007—09)

On behalf of the CCMF Board of Directors



About CCMF

The California City Management Foundation (CCMF) is a membership organization. It
has three categories of dues-paying memberships: individual, retired and corporate/
private sector. Individual memberships are available to all California City Managers,
whether currently a City Manager, or “in transition.” Senior assistants who have been
designated by their City Managers to be qualified for membership in the City Managers
Department of the League of California Cities are eligible for CCMF Individual member-
ship. Retired city managers who want to maintain access to CCMF membership bene-
fits can join/renew in the Retired category. Corporate/private sector organizations who
have an interest in supporting City Managers and the profession are also eligible for
membership.

The organization is led by a Board of Trustees, including current city managers, as well
as corporate/private sector members.

CCMF uses revenues from membership dues, sponsorships, and fundraising activities
to underwrite its various programs and activities. CCMF has a Section 501(c)(3) desig-
nation.

CCMF works closely with Cal-ICMA and the League of California Cities, providing pro-
gram ideas and speakers at conferences, supporting League and Cal-ICMA initiatives,
and having CCMF representatives serve on their Boards and vice versa.

Mission
CCMF is the premier advocacy and support organization for the City Managers and the
profession, and was created to promote the well-being of City Managers and the Coun-
cil-Manager form of government.

Objectives
CCMF has five objectives that frame its focus and work plan as an organization. They
are:
e Educate and advocate the value of professional City Management and the
Council-Manager Plan.
¢ Promote effective Council-Manager relations.
e Support the well being and professionalism of Managers.
e Be a leader among local, regional and statewide city management associa-
tions.
e Provide training and professional development for local government manag-
ers.



CCMF Services & Member Benefits

CCME Services

Peer Support and Transition Services for Managers
Advocacy, Information and Research for the Profession
Education for Future Leadership

Career Support for City Managers

Member Benefits
For City Managers:

o Weekly e-news of newspaper articles with items of
interest to city managers
¢ |nvitation to members-only activities and events, including:
o Private reception/event at the League’s annual City
Manager Conference
o Small intimate discussion groups/retreats on
controversial and challenging city management issues
e Access to a members-only peer network for confidential advice and support on issues fac-
ing you as a manager
e Access to members-only section of website
e Specialized, tailored services for managers in transition, including access to peer support,
legal and professional services

For the Profession:
e Specialized Training to Develop Future Managers
o Annual training for new City Managers
o Annual training for Assistants
e Annual training for long-term city managers
e Information, Publications and Research
o Sample performance evaluation forms
Research and publications on the profession
Model City Manager employment agreement
Manager in Transition Handbook
How to Become a City Manager
City Manager Tenure Analysis
Guidelines for a Successful Council-Manager Employment Relationship

0o o o o o o

Additional information about the benefits of CCMF membership, including membership
applications, are available at:
www.cacitymanagers.org



Activities & Programs



Activities & Programs

CCMF carries out its Mission and Objectives in many ways. Examples of current activities
and programs follow and are organized by the five objectives of CCMF.

Educate and advocate the value of professional City Management and the Council-

Manager Plan
e Advocate the interest of professional City Management.

e Provide education and support of the Council-Manager plan.
e Provide public education of the private sector, including the media, about the value
of professional Council-Manager relationships.

Promote effective Council-Manager relations
e Promote team building and harmony between the Council and City Manager.

e Work with elected officials to promote effective Council-Manager relations, through
education sessions, information, and personal contact.

e Provide comprehensive analysis and support of effective enforceable City Manager
employment agreements.

Support the well being and professionalism of Managers
¢ Develop materials and programs to support Managers.

e Provide resources and information to the psychological and emotional well-being of
the Manager and his/her family, as well as professional and financial security.
e QOutreach to City Managers in transition.

Be a leader among local, regional and statewide city management associations
e Support professionalism among City Managers.
e Collect and maintain information on the trends and practices affecting City Manag-

ers.

Provide training and professional development to local government managers
e Maintain a library of training materials focused on professional development, in-

cluding information on the CCMF website.

e Hold training sessions for assistants looking to become Managers as well as first
time Managers.

e Sponsor workshop sessions at the Annual League City Managers’ Conference and
other League conferences on topics related to effective Council-City Manager rela-
tions and professional City Management.
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The California City Management Foundation
A Look Back...

Responding to the need for the promotion and support of the City Management profes-
sion, the Foundation is now in its third decade and can point to a long list of accom-
plishments and programs that remain true to the original focus of the organization.
This section provides excerpted sections of a CCMF document, “A Brief History,” which
reviews the history of the California City Management Foundation and the work and
efforts of the organization.

The Beginning

The California City Management Foundation was founded in 1985 in response to the
need for an organization to promote improvements to the City Management profession
in California that were not addressed by either the League of California Cities or the
International City/County Management Association. A major concern at that time was
the need to create a more professional working environment for California City Manag-
ers. Specifically, the “at will” employment status of City Managers was based on a
premise of professional conduct and “good will” in the relationship between the City
Manager and the City Council, as embodied in the Council/Manager form of local gov-
ernment.

The creation of CCMF was made possible through donations from the following people,
collectively known as the “CCMF Founding Benefactors”:

James L. Alkire Clark Goecker Robert Nelson Revan Tranter

John S. Baker Robert F. Grogan Gerald Newfarmer Lauren M. Wasserman
Donald Blubaugh Roger L. Kemp Robert & Denise Ovrom John B. Wentz

Robert Christofferson Norman King Lee Risner Edward G. Wohlenberg
F. Robert Coop Kenneth W. Landau Frederick Sharp William Woolett, Jr.
Paul D. Eckles Garth Lipsky Louis Shepard

Kenneth Emmanuels Wes McClure Karen Smith

Lou Garcia Donald F. Mcintyre Glenn D. Southard

Henry L. Gardner David R. Mora William O. Talley

The original focus of CCMF was threefold:

e Strengthen the City Manager profession.
¢ Improve City Management education.
e Promote the Council-Manager form of local government.

Another focus was the area of fundraising, as CCMF was originally funded with $1,000

donations from each of the CCMF Founding Benefactors, as well as $5,000 donations
from Pacific Bell and Southern California Edison.



A Look Back—continued

The First Decade 1985-1995

The decade of the 1980s was a tumultuous one for local government in California as
cities strove to address the challenges of Proposition 13 and other tax and revenue
limiting statewide measures. The tenure of California City Managers began to dramati-
cally shrink, from typically over ten years in the 1960’s and 1970’s to terms as short
as just a few years, with the average term quickly dropping into the five year range.

It was apparent to CCMF that stabilizing basic employment and financial security for
the Manager was critical to the viability of the profession. Two key lines of action were
selected by the Foundation to address this concern:

e City Councils and other interested parties (such as the press)
needed to be educated about the value of providing a reason-
able employment situation for City Managers.

o City Managers needed basic contractual protection to prevent
capricious termination actions and resultant financial hard-
ship.

To address the first point, CCMF focused substantial effort on producing publications
that centered around the City Manager’s job, including producing articles for publica-
tion in Public Management Magazine.

The City Manager Employment Contract

To address the second point, CCMF developed a model form of a City Manager employ-
ment contract. The work on the model contract took two directions, the preparation of
the actual document as well as the marketing of the concept of why a City Manager
employment contract makes sense.

Over the years, the CCMF model contract has continued to evolve and is nhow the
model throughout California. More importantly, the information campaign promoting
the use of City Manager contracts has been exceedingly successful, with contract us-
age rising from under 20% in 1988 to nearly 85% in 2005. It is now the standard in
the industry.

By 1995, CCMF had published a number of groundbreaking documents for the profes-

sion as well as the first version of the model employment contract. However, modest
fundraising efforts had constrained the expansion of CCMF programs and activities.
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A Look Back—continued
The First Decade 1985-1995, continued

Managers in Transition (MIT)

In the 1990s, CCMF began an outreach program to City Managers who had left their
city employment and were seeking a new position with another city. This more formal-
ized program includes an extensive information packet, both counseling and legal ser-
vice referrals as well as the provision of general advice on appropriate lines of action.
The MIT program, along with the Model Employment Contract, has met a critical need
for the profession that had previously not been available.

Major Benefactors

During CCMF’s lifetime, a strong group of major benefactors emerged to support the
organization. Continuing the tradition of supporting the city management profession,
many others have made substantial financial contributions to CCMF, including the fol-
lowing individuals who have each contributed at least $1,000 to CCMF:

Todd Argow James Hendrickson John Nowak
Jesus Armas Guy Huffaker Kevin O'Rourke
Douglas Ayres James Keene Jan Perkins
Frank Benest Ronald Kiedrowski Gary Pokorny
Lyman Cozad Jeff Kolin Richard Ramirez
Lloyd de Llamas Cynthia Kurtz Jack Simpson
Kevin Duggan Bruce Malkenhorst Cathy Standiford
William Garrett Charles McClain Mary Strenn
Michael Garvey Deborah McKeehan John Thompson
Rita Geldert Wade McKinney Frank Tripepi
Jim Gilley Kathleen Millison Les White

Corporate Support
The work of CCMF has been made possible through the generous support of the follow-
ing corporate sponsors:

Corporate Circle Corporate Sponsors
Piper Jaffray Avery Associates, Inc. Moreland Temporary Associates
Stone & Youngberg Bob Murray & Associates PARS
. Darold Pieper, Attorney at Law ~ Peckham & McKinney
Richards, Watson & EDGE Development, Inc. PMC
Gef'ShQn _ E.J. De La Rosa & Company, Inc. Ralph Anderson & Associates
Public Financial Executive Law Group Southern California Edison
Management, Inc. Kosmont Companies Teri Black & Company, LLC
Management Partners Urban Futures, Inc.
Corporate Benefactors The Mathis Group

The HdAL Companies

Joe A. Gonsalves & Son
Keenan & Associates
Trackdown Management
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A Look Back—continued

The Second Decade 1996-2006

The second decade of CCMF ushered in two basic changes to the organization:
(1) transition to a membership based organization and 2) increasing focus on assist-
ing the new and next generation of California city managers.

Developing a Stable Funding Base

The new membership program helped to move CCMF to a more stable funding base.
As a donation-based organization, CCMF had an average of 100 individual partici-
pants annually. With the transition to a membership organization, CCMF now has
more than 350 members who consistently renew each year. The organization also
seeks revenues from sponsorships as well as holds fundraisers, e.g. the Annual Golf
Tournament, which in turn provides funds for the various programs that CCMF pro-
vides and supports.

New Managers and the Next Generation

CCMF began working to assist City Managers at all stages of their careers - offering
extensive training resources for those starting a career; renewal and educational pro-
grams for those looking to expand their efforts; and career counseling for those deter-
mining where to go after two to three decades of service. The Foundation also contin-
ued its ongoing efforts to support the values of the Council-Manager form of govern-
ment as the best way to operate a city.

During this decade, CCMF expanded its training efforts significantly. The Foundation
worked actively with Cal-ICMA and the League of California Cities’ City Managers De-
partment on designing seminars and training platforms for the next generation of Cali-
fornia City Managers.

In 2000, CCMF created its website, www.cacitymanagers.org, to provide resources to
CCMF members, and as a platform to present all of the CCMF publications. It has in-
creasingly become the primary method of communication by CCMF to its members.

CCMF also hired an Executive Director, Bill Garrett, in 2004 to enhance the level of
outreach and professionalism to the Foundation, and increase its effectiveness in all
areas of endeavor.

12



The Second Decade 1996-2006, continued

At the 2005 League of California Cities’ City Managers Conference, representatives of
the Cal ICMA, CCMF, and the League of California Cities’ City Managers Department
met to discuss the roles of each of the organizations in supporting City Management
professionals, the Council—Manager form of government, and the profession in gen-
eral. The following “chart” summarizes the results of this discussion and the roles
that each organization plays:

California California
International City/ City Management
County Management Foundation
Association
“The Person”

¥ Individual Support for the
Professional City Manager

Development for the k
Manager Adbvice, Peer Support,
A Legal

League of
California Cities
City Managers
Department

“The Policy”

“The Profession”

Code of
Ethics

Policy Advisory Role

Advocacy Role

Strategic Issues
for Cities

Looking Forward:: the Third Decade 2006—2016

One of CCMF’s original key actions - the establishment of a model City Manager Em-
ployment Agreement to serve as a standard for the industry, has been achieved.

Looking ahead to the third decade for CCMF, the Board of Trustees developed a five

year Strategic Plan in 2008. The purpose was to serve as its guide for work to be done
during the years of 2008—2013 and to ensure that CCMF:

1. Retains its effectiveness and relevancy as an organization;

2. Isresponsive to the needs of the City Management profession; and

3. Helps play a key role in the training and support of Managers in all phases of
their professional life.
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2008—2013 Strategic Plan
and
2010 Work Program



Strategic Planning Process

Development of the
CCMF Five Year Strategic Plan
2008—2013 and 2010 Work Program

The CCMF Board of Trustees holds planning sessions each year to identify short term
tasks, programs of work, and outreach that it wants to accomplish that year. The resul-
tant annual work program is in keeping with the Mission and Objectives of the organi-
zation, maximizing its service to members and the City Management profession as a
whole.

In July 2008, the Board took the additional step of holding a day-long planning session
to take a longer look ahead, identifying initiatives and focuses that it wanted to accom-
plish during the next five years. The Board adopted the resultant Five Year CCMF Stra-
tegic Plan, which follows this page.

To gain a better understanding of the short term as well as the long term work of the
Board, the 2010 work program and the Five Year Strategic Plan have been integrated
into one document.

As with all Strategic Plans, the Plan is to serve as a guide for the work of the organiza-
tion and its leadership in the upcoming years. It is meant to provide clear future direc-
tion, which at the same time allows the operational flexibility needed to anticipate and
respond to changing needs and issues. It is intended that the Plan, as well as this lar-
ger Report, will provide for our members, partners, and interested people, a sense of
the work, focus, and direction of CCMF.
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2008—2013 CCMF Strategic Plan
and 2010 Work Program

The Strategic Plan developed by the CCMF Board of Directors includes seven key areas
of focus for its work over the next five years. These areas of focus are listed below,
organized by the four Objectives that they support. During its annual work planning
session in 2009, the Board used the five year Strategic Plan as the framework for its
work program.

CCMF Objective: Support the well being and professionalism of Managers

2008—13 Key Area: Ensure that CCMF supports Managers in Transition (MIT)
through an effective MIT Program.

Examples of activities will include:
1) Have Board members support MIT through personal contact
and providing information.

2) Enhance resources available to MIT through distribution of
the MIT packet and provision of reports and pertinent links on
specific topics, such as retirement and transition.

3) Explore with the League of California Cities whether a re-
duced League of California Cities City Managers Department
meeting registration could be provided to Managers in transi-
tion.

2010 Work Program: Develop additional articles or information papers to help
Managers in Transition.

2008—13 Key Area: Continue to develop CCMF program to respond to the “six
phases” of a City Manager’s professional life: future, new, mid-
career, senior, retired, and Manager in Transition. Potential
types of programs would include a new Renaissance Program
and other programs as well as continue Future City Managers
Program and the First Time City Managers Program.

2010 Work Program: Hold Renaissance/Senior Manager in 2010. Will begin develop-
ing program in 2009. Evaluate when to hold it, including a Sat-
urday conference following the League Department meeting in
February. As an interim step, consider a “hot topics” seminar.
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2008—2013 CCMF Strategic Plan
and 2010 Work Program

CCMF Obijective: Be a leader among local, regional and statewide city management

associations

2008—13 Key Area: Work on strengthening program development role and coordi-

2010 Work Program:

nating efforts with other similar organizations, such as ICMA,
Cal-ICMA, and League of California Cities, including periodic

meetings. Work with the League of California Cities to deter-
mine financial relationships between CCMF and the League.

1) Review our position paper explaining the relationship among
CCMF, League of California Cities, the League’s City Managers
Department, and Cal-ICMA.

2) Clarify financial relationship between CCMF and League.

2008—13 Key Area: Define the roles and work assignments of Board members, in-

2010 Work Program:

cluding the Assistant City Manager representatives who serve
on rotating two-year terms; so that Board members have mean-
ingful assignments and involvement during their tenure. This is
especially true of the Assistant City Manager representatives
who have limited tenure on the CCMF Board.

Define roles and responsibilities of all Board members.

2008—13 Key Area: Prepare a Board member orientation packet.

2010 Work Program: Finalize orientation packet.
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2008—2013 CCMF Strategic Plan
and 2010 Work Program

CCMF Obijectives: Support the well-being and professionalism of Managers
Educate and advocate the value of professional City Manage-
ment and the Council-Manager Plan

2008—13 Key Area: Enhance website.

2010 Work Program: 1) Executive Director will review, enhance, and modify the
website on an ongoing basis.

2) A description of the six phases of a City Manager’s profes-
sional life—future, new, mid-career, senior, retired, and
Manager in Transition—should be added to the website.

CCMF Objectives: Be a leader among local and City Management associations
Educate and advocate the value of professional City Manage-
ment and the Council-Manager Plan

2008—13 Key Area: Review existing CCMF marketing and information materials to
ensure that people are aware of the work and role of CCMF.

2010 Work Program: 1) Create a formalized marketing plan.

2) Ongoing marketing and informational efforts by Executive
Director will also continue to include web site review/
modifications/updates, letters, and brochures to new managers
to encourage CCMF membership, the annual membership re-
newal campaign, contact with press representatives, and the
creation of a speakers’ bureau.

18



Marketing Plan



CCMF Marketing Plan
Approved by the CCMF Board at July 2009 Board Meeting

Objective

Increase the visibility of CCMF and increase the ability to recruit and retain members,
solicit contributions, and provide service to California City Managers.

Strategies

Strategy #1 Member Research and Message Development

Review existing data or conduct new research to learn about awareness, attitudes, and
behaviors of professional local government managers in California. Refine the market-
ing plan based on the needs of professional managers and their expectations for ser-
vices from the Foundation.

Strategy #2 Media Relations

Develop a plan for periodic media releases in support of professional city managers in
California. Develop a media kit for use by CCMF members to explain the importance of
professional local government managers, the need for contracts, recruitment, and se-
lection process recommendations, etc.

Explore “annual trends” in the profession study and media strategy, which would high-
light significant trends that support the continued need for professional local govern-
ment managers and highlight the programs and services offered by the Foundation.

Strategy #3 Advertising

Develop an annual plan for the placement of ads in Statewide and regional publica-
tions related to professional city managers. Use ads as a means of providing support
for allied organizations while promoting the visibility of the Foundation and its pro-
grams.

Use listings and calendar pages of allied organizations to promote upcoming Founda-
tion events and programs.
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CCMF Marketing Plan—continued

Strategy #4 Association/Group Outreach

Continue the active involvement of CCMF Board members in allied associations such
as the League of California Cities, ICMA, Cal-ICMA, MMANC, MMASC, and Preparing the
Next Generation Program.

Strengthen the links to universities and colleges with public administration or public
policy curriculums and degrees.

Strategy #5 Web Presence

Develop and enhance our website with more features and current information. Add
links to and from allied organizations. Consider adding video casts or pod casts to the
website of sponsored programs where possible.

Strategy #6 Content for Local and Area Managers

Develop a welcome packet for new managers in the profession that includes informa-
tion about CCMF and its services. Consider offering an introductory membership rate
or advisory package for new managers who need assistance with the development of
an employment contract. Include information on the annual calendar of events and
activities offered by the Foundation. Strengthen our network of peer advisors, so that
a list can be distributed to new managers of local CCMF members who have agreed to
serve as advisors.

Strategy #7 Readiness to move to the next level

Create a vision for the future of the Foundation that describes our vision for a success-
ful and financially stable foundation. Establish goals on an annual basis that move us
towards the vision and communicate them to our membership.
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CCMF Marketing Plan—continued

Overview of Types of Outreach that CCMF does with various groups

e Association/Group Outreach

Conference and speaker sponsorships, workshops, speaking at League, ICMA, and Cal-
ICMA events, co-sponsored events with MMANC and MMASC.

e Web Presence

Information and resources for members and non-members, and links to allied associa-
tions and events through the CCMF web site.

e Hosted Events
Joint presentations, workshops, receptions, awards, and scholarships hosted by CCMF.

e Face to Face Meetings

A focus on participation in the Planning the Next Generation (PNG) coaching program,
area manager group meetings, relationship development by CCMF Board and Execu-
tive Director through individual meetings and contacts.

e Direct or Electronic Mail

Newsletter distribution, promotional materials for sponsored events.
o Earned Media
Articles written for and published in journals and publications related to local govern-

ment and the field of city management. Coverage generated through press releases or
in response to press inquiries.
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CCMF Board of Trustees

Rita L. Geldert, President
City Manager, Vista

600 Eucalyptus Avenue
Vista, CA 92084-6240
(760) 639-6131
rgeldert@cityofvista.com
Original Appointment: 2000
Term Expires: 11/10

Stephen Heaney Glenn Southard

Managing Director, Stone & Young- City Manager, Indio

berg 100 Civic Center Mall

515 S. Figueroa Street, Suite 1800 P.O. Drawer 1788

Los Angeles, CA 90071 Indio, CA 92202

(213) 443-5001 (760) 342-6500
sheaney@sylic.com gsouthard@indio.org
Original Appointment: 2001 Original Appointment: 1991

. . . Term Expires: 11/09 Term Expires: 11/09
Wade G. McKinney, Vice President

City Manager, Atascadero Jeff Kolin
6907 El Camino Real, Suite 6 City Manager, Santa Rosa

Hilary Straus
Deputy City Manager, Hanford

Atascadero, CA 93422 P.0. Box 1678 319 N. Douty Street
(805) 470-3400 Santa Rosa, CA 95402 Hanford, CA 93230
wmckinney@atascadero.org (707)543-3032 (559) 585-2521

Original Appointment: 2002
Term Expires: 11/09

jkolin@ci.santa-rosa.ca.us
Original Appointment: 2004

hstraus@ci.hanford.ca.us
Original Appointment: 2008

Term Expires: 11/10 Term Expires: 11/10

Mark Curran, Secretary/Treasurer
Managing Director, Piper Jaffray
345 California Street, Suite 2400
San Francisco, CA 94104-2623
(415) 984-5139
mark.a.curran@pjc.com

Original Appointment: 1992

Term Expires: 11/10

R. William Mathis, Ph.D.
Owner, Mathis Group

3435 Valle Verde Drive
Napa, CA 94558

(707) 252-2151
Dr.Bill@mathisgroup.net
Original Appointment: 1997
Term Expires: 11/10

CCMF Staff

Bill Garrett, Executive Director
Garrett Management Services, Inc.
2533 Brown Drive

Bruce Channing, 1st Vice President El Cajon, CA 92020

League of California Cities Mike Parness

City Managers Department City Manager, Napa 5:219()631%?2222599
City Manager, Laguna Hills P.O. Box 660 b'II@ it

24035 El Toro Road Napa, CA 94559 i@cacitymanagers.org
Laguna Hills, CA 92653 (707) 252-2151 CCMF Mailing Address

(949) 707-2610
bchanning@ci.laguna-hills.ca.us
Original Appointment: 2005
Term Expires: 11/10

mparness@cityofnapa.org
Original Appointment: 2008
Term Expires: 11/10

P.0. Box 19220
San Diego, CA 92159

Darold Pieper
Pamela S. Easter Attorney at Law
Assistant City Manager, Rancho Cuca- 600 Eucalyptus Avenue
monga Vista, CA 92084

(619) 303-8068
Fax: (619) 466-3599

10500 Civic Center Drive (760) 639-6119 CCMF Past Presidents
Rancho Cucamonga, CA 91730 dpieper@cityofvista.com Bill G it
(909) 477-2700 Original Appointment: 1992 Ja'm Pz:Lems

pam.easter@cityofrc.us
Original Appointment: 2007
Term Expires: 11/09

Term Expires: 11/10 Glenn Southard

James Hendrickson
Karen Smith

Marcia Raines

City Manager, Millbrae

621 Magnolia Avenue
Millbrae, CA 94030

(650) 259-2334
mraines@ci.millbrae.ca.us
Original Appointment: 2007
Term Expires: 11/10

Anthony D. Gonsalves

Joe A. Gonsalves & Son

925 L Street, Suite 25
Sacramento, CA 95814-3704
(916) 441-0957
gonsalves@gonsalvi.com
Original Appointment: 2005
Term Expires: 11/10
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